JOHN CARROLL

2812 Fort Drive
Washington, DC 20015
(202) 491-4085
(202) 966-4570
j.john.carroll@gmail.com

Webmaster/Multimedia Designer — November 2008-April 2009
State Department Federal Credit Union , Alexandria. VA

Webmaster for federal credit union intranet and Internet  

Create, edit and maintain financial and promotional content on a regular basis using Dreamweaver templating system

Refresh website design and content using latest web-standard, accessible methods

Add new flash promotions area to website using XML driven solution and ActionScript 3.0

Create logos and brand identity designs for online financial tools 

Interface with IT dept. to implement online financial tools and other web interfaces

Create and maintain Plasma Screen content for all Credit union branches using Swish, Flash, Photoshop and Illustrator CS4

Provide pixel-perfect, live websites from Photoshop mockups for Website Redesign using hand coded, tableless XHTML and CSS. 

Update rates monthly, on home website and Andera financial website

Create and maintain monthly website promotional material including web-banners and micro sites

Generate monthly e-statments, paper statements and credit cards statements


Accomplishments:

Recommended redundant ways to publish sensitive rate-information to enhance accuracy using AJAX and XSLT

Created 3d flash interface and tertiary pages for the Credit Union’s new GEN-Y website

Migrated credit union website content from table-based layout to web-standard XHTML prototype

Implemented XML-driven flash slideshow to more efficiently use homepage real-estate
Webmaster/Content Developer/Graphic Designer — April 2004- September 2008
The George Washington University, Washington, DC
Graduate School of Education and Human Development

Webmaster for large graduate school; design and edit content; research/implement website upgrades; maintain WC3/508* compliance; CSS*, SEO*

Design webpages, microsites, banners, menus, graphics as animated GIFs*, SWFs*, PNGs*; optimize for publishing with attention to clarity and online render-time

Implement emerging web technologies and new functionality at the request of Dean’s office, academic departments as well as by professional initiative

Build dynamic web content within and outside of established Content Management System including interactive flash video webinars and audio podcasts

Interface with University Web Services; Information Systems & Services and Content Management System vendor on various projects and issues

Design publications, newsletters, brochures, posters and signage with adherence to enhanced navigability style, quality and brand

Design microsites, publications, newsletters, brochures, posters and signage with adherence to enhanced navigability style, quality and brand

Shoot photos and video of events and faculty/student profiles and encode, close caption and adapt for publishing within the content management system and in the newsletter and enews

Train, supervise and coordinate interns and work-study employees in various tasks contributing to the web and print communication goals of the department

Accomplishments:

Designed complete website redesign adding new interactive functionality and enhanced navigability and user experience

Redesigned newsletter from trifold tabloid into traditional four-color alumni magazine format

Trained and supported the growth of key people at varying proficiencies in the web content management system to enhance drilldown content quality

Advertising Associate/Graphic Designer — June 2000 - April 2004
The George Washington University, Washington, DC
Office of University Relations

Account executive in University Relations Advertising, servicing an internal client base spanning entire University academic and administrative community 

Design and write copy for print advertising and marketing materials promoting University degree programs and events

Manage traffic of advertising materials from production to publication in national publications and place radio and online advertising

Ensure quality control of creative ad designs and copy to establish and maintain a uniform, recognizable image and brand

Negotiate with local and national publications and media for discount contracts based on placement frequency and volume

Write articles for faculty/staff newsletter, By George!  and GW Magazine

Accomplishments:

Established the capability of graphic design services at the University’s in-house Advertising Agency which introduced a new source of revenue

Built enduring cost saving and strategic relationships with local and national media sales representatives

Project Coordinator, Media Campaign Resource Center — 1997-2000
Anti-Tobacco Advertising Clearinghouse for Center for Disease Control
Contract through Cygnus Corporation, Rockville, MD
Sole point of contact for Center for Disease Control health related advertising clearinghouse 

Assisted health departments, educational institutions and government agencies nationwide in developing advertising campaigns 

Fulfilled requests for TV and Radio Public Service Announcements media as well as Print and Outdoor advertising materials

Trafficked production for spot-tagging process for TV, Radio, Print and Outdoor advertising

Tracked national usage of 30 and 60 second TV and radio advertising spots and assessed talent fees based on markets

Performed all administrative duties including client database maintenance, materials inventory and cost recovery

Accomplishments:

Produced 60-second radio spots for Ohio Department of Health—first ever, in-house production for the Resource Center

Made high-quality outdoor advertising available to small health departments by initiating the recycling of used billboards

Reliable as sole point of contact for a national clearinghouse receiving up to 50 calls for assistance daily

Procurement Assistant — 1992-1996
U.S. Department of Energy, Golden, CO

Provided administrative support to government Contract Specialists and Contracting Officer Representatives

Researched, audited and evaluated contractor performance on completed federal energy contracts for closeout

Wrote modifications to contracts using requisite contracting language and grasp of GSA procedures.

Created a comprehensive and report-friendly contract database using Microsoft Access

Junior Copywriter/Marketing Assistant —1992
O’Connel Meier, Alexandria, VA

Wrote and proofread copy for ads, brochures, media kits and direct mail 

Member of a team of copywriters and graphic designers brainstorming for advertising and direct marketing ideas

Managed print media campaigns for major clients in a deadline-intensive environment

Was promoted from intern to Junior Copywriter in six months; eventually managed intern program
EDUCATION AND TRAINING:

West Virginia University, Bachelor of Science in Journalism, Major: Advertising, Minor: Business, Graduated 1991

George Washington University Center for Professional Development, Graphic Design and Copyediting programs, 2000-2002

George Washington University Department of Computer Science - continuing education in digital media and web-based programming, 2007-2008

Adobe CS4 Design Premium, InDesign, Quark XPress, MS Office, HTML, XHTML, XML, Google Analytics ,Google Adwords, JQuery and other javascript libraries, Autodesk 3D S MAX,.

*WC3: Worldwide Web Consortium; Section 508 (29 U.S.C. ‘ 794d) requires equal accessibility of electronic material to persons with disabilities; 
CSS: Cascading Stylesheets; 
SEO: Search Engine Optimization; 
GIF: Graphics Interchange Format (native to Photoshop); 
SWF: Shockwave Flash (native to Flash); 
PNG: Portable Network Graphics (native to Fireworks)

Working knowledge of PHP
Flash ActionScript 3.0

Expression Engine and other PHP-based Content Management Systems
XML, RSS 
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Angela Mack, former supervisor, GSEHD Technical Services
Presently at NIH
(202) 415-5675

Martin Dudley, freelance collaborator and former AVB tech-supervisor
Presently at Future Media Concepts
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Ron Sigleman, Print and Imaging Representative
Whitmore Printing
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